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Marketing Research(Ele-3 (New-23))
Time: 2:30 Hours Marks:70
Instructions:

1. All questions are compulsory.
2. Figures to the right indicate marks.
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ENGLISH VERSION
Define Marketing Research. Explain its meaning, nature, and importance in modern

business organizations. Discuss how marketing research supports managerial decision-
making.

OR
Explain the concept of Marketing Information System (MIS). Describe its components,
functions, advantages, and limitations. How is MIS different from Marketing

Research?

(20)

Explain the process of Questionnaire Preparation. Discuss the principles of (20)

questionnaire design and common errors to avoid.

OR
Discuss Probability and Non-Probability Sampling Methods. Compare their
advantages, disadvantages, and applications.
Explain the process of data editing, coding, and tabulation in marketing research. Why
are these steps important before analysis?

OR
Explain the steps involved in Marketing Research Report Preparation. Discuss the
structure and essential components of a good research report.
What are the ethical issues in Marketing Research? Discuss the ethical responsibilities
of researchers towards respondents, clients, and society.

OR
Explain the relationship between product research and advertising research. How do
they contribute to marketing success?
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